Customers and investment can benefit from
an Unalaska geothermal energy decision

== o

CORPORATION



So, what is the direction of these
companies and their investment dollars?
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“UniSea, Inc. diligently using all resources: air, water, energy and seafood to the fullest
extent possible with a minimum of waste. UniSea, Inc. operates its manufacturing
facilities in @ manner which reduces the environmental impact of the facilities and their
operations. This includes increasing the use of recycled process water, minimizing the
generation of solid waste to landfills while maximizing the use of solid waste for
recycling, investing in new technology to reduce energy usage, utilizing new packaging
technologies to reduce source materials and improve shipping logistics, and measuring
the results of environmental performance on a bi-annual basis”
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ENVIRONMENTAL POLICY

UniSea, Inc, is committed to the of sustai fisheries and envi ible food

UniSea, Inc. supports sustainable fisheries by encouraging active participation in the North Pacific Fisheries Management Council process,

diligently using all resources: air, water, energy and seafood to the fullest extent possible with a minimum of waste. These principles honer the

ip and i ity by placing an emphasis on resource and water conservation, using

principals, providing safe and fair working conditions for employees.

UniSea, Inc. operates its manufacturing facilities in a manner which reduces the environmental impact of the facilities and their operations. This
includes increasing the use of recycled process water, minimizing the generation of solid waste to landfills while maximizing the use of sclid

waste for recyeling, investing in new technalogy to reduce energy usage, utilizing new packaging technologies to reduce

improve shipping Ingistics, and suring the results of emvi r on a bi-annual basis Throughout its
Inc. is committed to continuous improvemnent and to lead the way in compliance with environmental Federal and State regulatory

requirerments.
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“Reduction of CO2 emission 15% in fiscal 2030 compared to fiscal 2015 (per unit).”
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Key Issues Selected by the Nissui Group and the Vision Targeted in 2030

The four subcommittees that promote the key issues (Resource Sustainability and Procurement
Subcommittee, Marine Environment and Plastics Subcommittee, Food Loss and Waste Subcommittee
and Diversity and Personnel Development Subcommittee) have pronounced the visions of what they
are aiming to be in 2030 and have been promoting their respective activities.
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“Responsible environmental management is a cornerstone of APL's worldwide
operations. We adhere to the Quality, Health, Safety and Environmental Policy of the
CMA CGM Group to effectively mitigate the environmental impact of our operations,
promote workplace safety and safeguard the assets and goods that we carry across
the ocean. At the same time, we also drive programmes that reduce the
environmental impact arising from our vessel operations.”
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Homa » About Us » Sustainability
Sustainability

As a responsible carrier, APL is committed to ensuring sound environmental stewardship in all our
activities; safeguarding our people, assets and cargo; empowering talents and our communities; as
well as upholding ethical business practices.

We support environmental protection, education, disaster relief and aid delivery efforts, as well as
enable the communities where APL has a presence.

From ensuring sound environmental stewardship to empowaering talents and our communities, hera's
what APL achieved through our sustainability journey in 2018,

Protecting Environment, Empowering Communities
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Lindblad
Expeditions

Lindblad NATIONAL
Expeditions GEOGRAPHIC 50+ YEARS OF RESPONSIBLE TOURISM

BECOMING CARBON NEUTRAL

Big News! Now A Carbon-Neutral Travel Company

Now you can feel even better about traveling
with us. Beginning in 2019 we’ve become a
carbon neutral company, offsetting the carbon
emissions of our fleet, employee travel
worldwide, offices in New York and Seattle, all
land-based operations, and beyond. Working in
partnership with South Pole, the world’s leading
developer of international emission reduction
projects, we now have a portfolio of six carbon project investments that
align with the United Nation’s Sustainable Development Goals. We also
offer the opportunity for guests to offset their air travel by purchasing
credits from South Pole. These investments focus on renewable energy,
reforestation, and community-based projects in the regions our fleet visits,
and beyond. We firmly believe any carbon offset plan must be
accompanied by a strategy to reduce emissions, so are always looking for
ways to lessen our carbon footprint at all levels of our business.
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“Because we process as well as harvest seafood, we’re able to hold ourselves to a
higher standard of accountability. Trident is constantly innovating ways to reduce the
environmental footprint of our vessel and shore-based operations.”

PRODUCTS ~ RECIPES  OURSTORY FOOD SERVICE JOIN OURTEAM -~
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assess the source fisheries of our wild harvest and aquaculture suppliers ultimately against the FAO Code of Conduct for
Responsible Fisheries.

TRACEABILITY We believe in product integrity, food safety, and consumer choice. “From the Source to the Plate” has been our motto
since 1973 and we pledge the ability to confirm the harvest origin for all of our seafood products. In an effort to support
transparency and product authenticity through the seafood supply chain, we maintain a fully traceable chain of custody
on the raw materials upstream of our products at our global processing facilities. W 50 employ permanent staff to
wark alengside local offices to ensure adherence te our sourcing and product standar

ENVIRONMENTAL Because we process as well as harvest seafood, we're able to hold ourselves to a higher standard of accountability.
AND SOCIAL Trident is constantly innovating ways to reduce the environmental footprint of our vessel and shore-based operations.
CONSCIENCE We have led industry norms through ourwork to design a'third=party a ted social standard for our global
processing facilities. We also perform ongoing site visits to our supplier partner locations in order to. monitor their
operations and foster responsible conduct.

IMPROVEMENT As stewards of the ocean we understand first-hand the importance of continually adapting new information towards
EFFORTS better practices. As a vertically integrated company we participate in this industry through many roles. We actively
engage in our domestic fisheries management processes. We also seek relationships with businesses that are
conscientious about current issues and share Trident's common goal: to ensure that fisheries and communities produce
healthy seafood to the world, new and for the future.

FISH. FOR THE FUTURE.
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OUR CARBON FOOTPRINT IS TINY

Our harvesting and processing operations leave an
extremely low carbon footprint compared to the most
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Op-Ed: At-sea Processors Association rebuts notion
pollock processing generates high carbon emissions
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the Ar-sea Proo Assockation (APA),
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“We believe it is our obligation as leaders in the cruise industry to do our part and
help mitigate actions that may influence changes to our climate on a large scale. We
are always focused on continuous improvement and are ready to explore new
opportunities as our fleet grows.”

EXPLORE FIND A CRUISE CONTACT US REQUEST INFORMATION

SEVEN SEAS CRUISES

FUEL & ENERGY EFFICIENCY

FUEL & ENERGY EFFICIENCY

Climate change is one of the defining issues of our time. How governments,
organizations and individuals choose to respond to it will have lasting effects for not
only our lifetime, but future generations. Knowing this, we believe it is our obligation
as leaders in the cruise industry to do cur part and help mitigate actions that may
influence changes to our climate on a large scale. We are always focused on
continuous improvement and are ready to explore new opportunities as our fleet
arows

ENERGY SAVINGS

Data is collected from all our ships to track the largest energy consumers on board
and to assist in establishing Key Performance Indicators to identify where energy
efficiency improvements can be made. QOur goal is to focus on the large eneragy
consumers and explore solutions to optimize operations and lower consumption.



“The Lynden family of companies earned their first Green Star Award for
environmental stewardship in Alaska in 2009, becoming the first trucking company to
qualify for the green program. Alaska Marine Trucking became Juneau's first Green
Star business in 2012. Green Star recognizes businesses that practice waste reduction,
energy conservation and pollution prevention. Lynden's Alaska facilities continue to
maintain our Green Star certification as part of our commitment to the environment
and the communities in which we work.”
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Lynden was founded on principles of integrity and quality. Our environmental

commitment is based on a common-sense desire to be efficient and to do things when parked. Ovem” Tract

right. Our culture of innovation and efficiency is completely in harmony with our

commitment to protect the environment. Lynden's people, equipment, processes and 1 ; S

technology are focused on the efficient use of resources and sustainable operations. ! / /
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“Part of our commitment to the environment includes fostering a company-wide ethic
of sustainability. Our engineering department strives to design ships and systems that
maximize fuel efficiency and reduce emissions through innovation.”

Maison 1-8004MATSON | LOGIN | REGISTER |  TRACK Search

Ocean Shipping, Truck, Rail & Logistics About Matson Shipping Logistics Investors Communi

Environmental Stewardship

Preserving the environment and the health of the
communities we serve is a core value at Matson. Our vessels
transit some of the most environmentally sensitive areas in
the United States including the Hawaiian Islands, the coast of
California, and the Puget Sound. These areas derive a great
deal of their livelihood from the maritime environment,
either from tourism, transportation, or fishing. Matson
acknowledges and embraces our responsibility as a steward
of these areas, and ensures the inclusion of environmental considerations in all of our planning. Matson is
proud to have twice been awarded the U. S. Coast Guard’s prestigious William M. Benkert Award for
Environmental Excellence. Other honors include:
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Environmental conservation is a top priority
Generating Growth as a Sustainable

Corporate Group that Confronts

Environmental and Social Issues

Shigeru Ito

Representative Director, President & CEC

Maruha Nichiro Corporation Stopping gI'Obal war ing by
Reducing CO2 emissions
Building a recycling-oriented society by
Reducing waste and improving recycling rates

Marine resource protection by
Promoting the sustainable use of fishery resources

Case studies
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“Kloosterboer is affiliated with the Lean & Green network and is the first cold store
company to be awarded the Lean & Green Award. This is the first step towards
achieving our ambition of reducing our CO2 emissions by 20% within 5 years.”

K’ ooster boer Leading in temperature controlled logistics — ™Il TEE

Home Our Services ~ Online Portal ~ Aboutus - Contact ~ Q
N

Home / Aboutus / Sustainability

Sustainability
As market leader in the storage and distribution of temperature

” T o controlled products, Kloosterboer continues to contribute to
oosterboer Networ o ; ; AT
achieving a sustainable world. Kloosterboer is proactive in this field

KB Head Office

History and takes the initiative when it comes to sustainable developments. Port City Il, 5e etage -
This is an important ambition for our organisation and therefore, Havennummer 2235

sustainability also for our employees. On a day to day basis, we work on Waalhaven Zuidzijde 19

News continuously reducing the impact of our activities on the 3089 JH Rotterdam
environment. Examples: Tel: +31 88 5549900
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“Blue North is going a step further by building an innovative, state-of-the-art “green”
boat that will be among the most environmentally friendly fishing vessels in the
world. The new “green” boat will offer lower emissions and fuel savings of about 30

percent or more compared to conventional designs.
2
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Blue North is a sustainable natural resources
company designed for the 21st century
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Customers and investment can benefit from
an Unalaska geothermal energy decision
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